personal statement

At a very early age | became interested in the art and design world. As
I grew, | was influenced by the many profound genres of our past and
present time. Design is not only a passion, it is a means of communication,
in whatever form it chooses to be and without limitation. It gives me the
opportunity to express myself personally, as well as providing a way fo
problem solve by fusing both logic and creativity. The graphic design
world is beautiful, inspirational and infinite. | would not be the individual
| am today without it.
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h&m annual report

Branding & Publication

H&M is an international clothing company that designs fashion forward
frends, at affordable prices, for young adults. A comprehensive 2010
Annual Report was created showcasing an array of charts, graphs and
tables to help make the content more visually appealing. The overall look
of the company was maintained through the use of corporate colors,
vivid imagery and simple design attributes.

typefaces: Bodoni MT Std, Abadi MT Std
materials: book board, leather, paper, color transfer
format: perfect-bound, interactive
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H&MCLOTHING.COM

auditor's report on corporate governance

To the Annual General Meeting of H&M Hennes & Mauritz AB (publ), corporate
identity number 556042-7220

ASSIGNMENT AND DIVISION OF RESPONSIBILITY
We have reviewed the corporate governance report for the year 2010 on pages
35-45. The corporate governance report is the responsibity of the Board of Directors,
which is responsible for the report being prepared in accordance with the Swedish
Annual Accounts Act. Our responsibility is to express an opinion on the corporate
governance report based on our revie:

ORIENTATION AND SCOPE OF REVIEW.
Our review was conducted in accordance with Revl 16, Auditors' review of the
corporate governance report. This means that we planned and performed the audit
in order to obtain a high, but not absolute, degree of assurance that the corporate
governance report is free from material misstatement. An audit includes examining,
on a test basis, evidence supporting the information in the corporate governance
report. We believe that our audit provides a reasonable basis for our opinion set
out below.

STATEMENT
A corporate governance report has been prepared. The corporate governance report
is consistent with the annual report and the consolidated accounts

<(‘
Erik Astrom, Authorised Public Accountant
ERNST AND YOUNG, AB

STOCKHOLM, 2011

0

contents

CHAIRPERSON'S REPORT
CEO'S REPOR

AUDITOR'S STATEMENT

AUDITOR'S REPORT ON CORPORATE GOVERNANCE

MISSION STATEMENT
CORPORATE GOVERNANCE STATEMENT OF COMPLIANCE

STATEMENT OF DIRECTOR'S RESPONSIBILITIES

INVITATION TO THE AGM

ANNUAL REPORT

BALANCE SHEET
INCOME STATEN
STATEMENT OF RETAINED EARNINGS
CASH FLOW STATEMENT

NOTES TO THE FINANCIAL STATEMENTS

[MMV] ANNUAL

mb. miranda bohna



SALES, PROFIT AND DIVIDEND FINANCIAL ITEMS, TAX PROFIT

SEKm

135,000

120,000

20,000

105,000

90,000

75,000

60,000

45,000

30,000

15,000

profit after financial items
profit for the year after tax =

AUTUMN 2010 WOMEN
stockbyte, 7 july 2011
H&M catalo

H&MCLOTHING.COM

invitation to the agm

GENERAL INFORMATION
The Annual General Meeting 2011 will be held at Victoriahallen, Stockholm Fairs,
Stockholm, on Thursday 28 April at 3 pm

Shareholders who are registered in the share register print-out as of Wednesday
20 April 2011 and give notice of their intention to attend the AGM no later than
Wednesday 20 April 2011 will be entitled to participate in the AGM. Shareholders
must provide their name, civil identity number and telephone number (daytime)

when providing notice of thei intention to participate.

NOMINEE SHARES
‘Shareholders whose shares are registered in the name of a nominee must re-register
their shares in their own name in order to be entitied to participate in the AGM. In
order to re-register shares in time, shareholders should request temporary owner
registration, which is referred to as voting right regstration, well in advance of 20
April 2011

NOTICE OF ATTENDANCE
Shareholders must provide notice of thelr intention to participate in the Annual General
Meeting by post, fax, telephone or via H&M's website to

HE&M Hennes & Mauritz AB.
Head Office/Carola Ardénn
SE-106 38 Stockholm
Sweden

Telephone: +46 (0)8-796 55 00
Fax: +46 (0)8-796 55 44
wwwchm.com/arsstamma

DIVIDEND
The Board of Directors and the Managing Director have decided to propose to the
Annual General Meeting a dividend for 2010 of SEK 9.50 per share. The Board
of Directors has proposed 3 May 2011 as the record day. With this record day,
Euroclear Sweden AB (formerly VPC AB) s expected to pay the dividend on 6
May 2011. To be guaranteed dividend payment, the H&M shares must have been
purchased no later than 28 April 2011

[MMV] ANNUAL
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2009) are that 100 percent of the Group's product buying is currency-hedged
compared to 90 percent previously, and that the company as from 1 December
2009 has ceased hedging the internal mark-up on the internal fiow of goods
10 the sales companies

3. SALARIES, AND SOCIAL SECURITY COSTS

2010 Board, MD, Salary, Social  of which  of which
Executive other sec pens. pens.

mgmt.  employees costs toal  Board,

salary. total MD, exec.

mgnt.

Sweden,
parent

company 64 477 268 94 12
Subsidiaries 61 13581

Group total 125 14058

2009

Board,MD,  Salary,

executive other sec pens.

mgmt.  employees costs total
salary

Sweden,

parent
company 54 408 240 81 28
Subsidiaries 61 13015 2862 140 6

Group total

corporate governance statement of compliance

H&M applies the Swedish Code of Corporate Governance (the Code) and has
therefore prepared this corporate governance report in accordance with the Annual
Accounts Act and the Code (available from wwwwbolagsstyrningsse). This corporate
governance report for 2010 describes H&M's te governance, managern
and administration as well as internal I over financial reporting. H
chosen to have th rnance report as a separate document t
Annual Report in
Act. The information that must be provided under Chapter 6 § 6 item 3-6 of the
Annual Accounts Act is included in the administration report on page 7 and is
therefore not included in this corporate governance report. In accordance with
Chapter 6 § 9 of the Annual Accounts Act the company’s auditors have issued an array
of statement on the corporate g
Code is based o
applying the Code may deviate from indiidual rues pr y give an explanation
of the deviation, describe the chosen alternative and provide the reasons for the
. Deviation from section 2.4 of de: ~ The Chairman of the Board is
man of the Election Committee. The reason for this is described in the
section on the Election Committee.

0 PORATE GOVI

SHAREHOLDERS.
via the Annual General Meeting
I
ATy BOARD OF DIRECTORS
8 Board members elected by the AMG
2 members
2 deputies appointed by unions

Election committee —

Auditing Comitiee —

MANAGING DIRECTOR AND CEO

\

Executive Management Team Country Managers.

mb. miranda bohna
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saul bass: communication in motion

Branding, Publication, Website

Saul Bass, who is sfill considered to be one of the most influential graphic
artists today, is also known for his modern stylization of line, shape and
color. An informational catalog was created elaborating on the artist’s
personal philosophies, influences and most famous works in branding, film
and publication. A wide range of colors and simple shapes were used
fo simulate the same iconic appearance. An associated website was
also designed and constructed to make the material available digitally.

typefaces: Bodoni MT Std, Futura LT
materials: cardstock, paper
format: perfect-bound, interactive
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to red to bright pink

Given the movie's notorious running
fime, it seems appropriate that
Bass delivered one of his longest
film tifle sequences here. Clocking
in ot a little over four minutes, this
animated piece gave him a chance
to display a technique that had
offen been buried in his serious
collaborations with Preminger.

it’s a mad, mad, mad, mad world

Much like its title suggests, Bass’ goal was fo get across.
a feeling that would create a sense of madness and
keep the audience continually surprised and amused.
The sequence itself is a three minute animated cartoon
which unleashes a series of visual puns on a symbol
of the world.
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designs of German designer, Lucian Bernhard. While
working, Bass gained valuable experience in rendering
and refining roughs as well as gaining an affinity for
typography, an aftribute which is a defining characteristic
in his pieces. In 1940, he became annoyed by the
cluttered style of art that was popular at the time and
soon vowed fo never again to return to movie ads.
His new venture, working at the Blaine Thompson
Company, led him to meet Gyorgy Kepes, a Hungarian
born artist, designer and teacher. His publications
featured work heavily influenced by the Bauhaus and
other modern design movements. Kepes, who had
also partnered with Moholy-Nagy while in Germany,
helped transform the ways in which Bass thought
about design. Kepes took an intellectually—based
approach and believed that visual tensions produced
by certain combinations of elements form the basis
of a universal language of vision. He also stated that
graphic design could play a major role in changing
the world because they were less traditional than the
norm. These notions supported Bass' beliefs and arfistic
qualities and helped to justify his dynamic stylization
more than ever before. He sometimes elaborated that
Kepes had opened up a new world for him

Bass continued to further his k ledge by studying

“TRAFTON BROUGHT ME INTO THE
ROOM AND LED ME TO THE DOOR.
I TRIED IT. BUT IT WOULDN'T OPEN.
AND KEPES SAID ‘TO THE LEFT. |
TURNED IT. THE DOOR OPENED.”

decorative marked his work thereafter, and he developed
greater facility with, among other things, montage and
the expressive possibilifies of lettering and typography.
Through his friendship with Kepes, Bass was privileged
enough to meet famous graphic designers such as
Alaxey Brodovitch, Will Burtin, Herbert Matter and
Paul Rand. In the early 1950's, Bass found new levels

of confidence and his work ly gave way

the artistic attributes of Cubism, Constructivism and
Surrealism. His fascination with psychology ensured
that he soaked up Kepes' views on the importance of
the psychological responses to design. After time, his
work began to dramatically change. The Modernist
concern with paring away the extraneous and the

to a more distinct personal style. Traces of earlier
influences resurfaced as his designed moved more
to the dramatically simplified forms, flat color, single
image and minimal text seen in the early twentieth—
century German posters that he had admired in his
youth. Bass spoke of being inspired by other graphic

02

belows Compaosition Study

One of Bass” many sketches after

exploring the form, color, shape and

composition of works by Rubens
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These are ads that were used as collateral for a four minute, fully-animated fitle sequence called The Man with the Golden Arm.

The top is a bus/subway ad and the other o soundrack album cover.
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These are some of Bass' early magazine works. His first design award from the New York Art Director's Club was for the Bavhaus~

inflvenced print ad on the left. It was also published in o design journal.
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In this ffle sequence for the film It's a Mad, Mad, Mad, Mad, World a globe travels through a profusion of fun and humorous iferations,

as the background bounces from orange fo red fo bright pink.
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United Airlines "tulip" icon was created in 1974 and was used fo brand planes as well as the enfire company uniil 2010. This is
one of three airline branding assignments Bass took on.
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Safari

Protein Cholesterol Fat Vitamin A

WAVAV,

Vitamin D Calcium

M bad levels
| good levels

nutrifacts

Branding & Application

Nutrifacts is a innovative iPhone application that makes the government's
standard nutritional facts more aesthetically appealing by providing
accessibility in design and interactivity. A bright, clean layout and use of
modern icons allow the user easy navigation through the program.

typeface: Helvetica Neue
materials: iPhone4
format: interactive
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Protein

Proteins are broken done into
amino acids through digestion
which are then converted to
glucose. Glucose is what fuels
the body to function during
harsh starvation. A lack of this
nutrient can lead to muscle
atrophy and pain in

the joints.
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Recipes
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Ingredients

-3/4 cup quinoa

-1 cup chicken stock

-1 mango, peeled and diced
-3 green onions, sliced

-1/2 tsp. salt

-3/4 tsp. cumin

-1/2 tsp. curry powder

-1/4 tsp. black pepper

-1/4 tsp. garlic powder

Instructions

Combine quinoa, stock and

dry ingredients in a shallow

saucepan. Bring mixture to a
boil and then turn temp. down
to medium. Simmer, covered
until grain is tender and cool.
Add mango and green onion.
Enjoy this quinoa recipe as

well as many others!

| Personal List >

Main Menu >
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mysteries of history

Branding, Packaging & Application

Mysteries of History is a vintage-inspired board game created in both
printed and interactive formats. It involves popular, historical facts from
the early part of the 1900's. A deck of cards present an array of frivia
questions covering the areas of fashion, invention, nature, tfransportation
and music present during that time. Much attention was focused on the
detail of the imagery and the exploration of various typography styles.

typefaces: Copperplate, Goudy Old Style, Monotype Corsiva, ornamental type
materials: cardboard, book cloth, paper, color fransfer

format: formal packaging, interactive

[17.75x9.25x 1.75t0 .5 x.5x.5in]
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CORRECT!

MOVE 3 SPAGES & ADD 50 PTS.
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* PLAYER'S SCORES *

PLAYER 1: 245 PTS.
PLAYER 2: 325 PTS.
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A GAME OF HISTORICAL TRIVIA

OBJECTIVES

“Tio be the player/feam with the highest number of points affer completing the
determined amount of history tsips. The game is won when a player/team has
unsolvedall the mysteries of

GAME SET-UP.

Remove all contents from the Mysteries of History © box. Unfold board and
place on a flar surface. Separate trivia cards info two stacks and place on both
sides of the center of the game board. Hach player/team will pick a game picce
and scoe card and matching pencil.

RULES

Determine the number of “history trips” the players will take. A “history trip”
is defined by the number of times the players/teams complete a full circle around
the board.

Bich player/ream begins at one of the four starting areas indicated by the
pointing index finger and the red star.

“The plagers/teams willroll the dice to determine the players/teams order. The
highest number rolled will begin first, second highest second, and so on.

“Ihe first playe/team will roll both dice. The number cosresponds to the number
of spaces the playes will move. The second dice corresponds to the category
of question they will answer. (Please refer o the key on the opposite pige)

Once the player has moved theic token, another player/team will read aloud
the question in the chosen category: Pick a card from either deck and place at
the bottom of the stack aftee the question has heen answered,

Keep score of points earned/removed on the included score sheets. Rules for
scoring is explained on the opposite page.

Afier all players have completed the number of “history trips” around the board
(which means you have landed on o passed the stasting point were yout trip
began) tally all points

“The player with the highest number of poins has successfully solved the my
of history and is the winner of the game.

Answers to quesiions must be answered completely 1o move forward and receive
points, Opposing pliyer/team can give clues o help the person to answer correctly,

although this will give them more of an advantage to win.

SCORING AND SPECIAL CIRCUMSTANCES

Ansiwering a trivia question accurately will carn the player/téam 5 points, while
an incorreet answer will subrract 2 points from the players score.

If a player elects not to nswer the question, or takea “pass”, they will receive
110 points and will forfeit their next urn.

1£ a player lands on a space which is already occupied by another team, both teams
will attempt o answer the question. Hiach team or player that answers correctly
will receive double points. Double points wil be removed if answered incorrectly
TF multiple history trips are taken, poinfs will be disbursed after a player/ eam
has passed their starting point. The first player/team to pass will score 10 points
“The second player team will score 6 points, the third will score 4 poiats and
the fourth will score 2 points. This disbursement also is applied when finishing
on or passing the starting point on the last history trip:

DICE ABBREVIATIONS

.7{214 7z ‘ T TRANSPORTATION

\

| M | music
\
j

NATURE * | PLAYER’S CHOICE

mb. miranda bohna



02
03
04
05
06
07
08
09

one sober shot

Branding & Publication

One Sober Shot is a conceptual coffee table book designed to provide
the history and distillation processes of different types of liquor. Colorful,
vector-based illustrations counterbalance a clean layout and subtle
cover. A belly band seals the publication’s exterior as well as adding a
unique labeling system for various products.

typefaces: Baskerville MT Std, Century Gothic

materials: book board, book cloth, paper, cardstock, glass
format: perfect-bound

[8.5x5in]
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drink focus

manhattan
21/2 oz. choice whiskey
1/2 oz. sweet vermouth
dash of bitters

Pour all ingredients into a shaker.

Add ice and shake vigorously for
10 seconds. Strain liquid into a
chiled martini glass and add a

maraschino cherry for a garnish.

(whiskey)-history

The knowledge of distiling was discovered somewhere in Asia around
800 BC. Inifially the technique was only used fo make perfume, but
there is evidence that the Chinese also disfiled liquor from rice at
this fime. It is unclear exactly how the knowledge of disfilation found
its way o the British Isles, but we know that the craft was brought
to Europe by the Moors. What most likely happened then was that
the knowledge spread through Europe’s monasteries. A common
theory is that it was St. Patrick, the Patron Saint of reland, who brought
the art with him when he came fo Ireland as a Christian Missionary.

(whiskey)- distillation

First, top quality barley is steeped in water and then allowed to seed.
During germination, the grain slowly changes into malt where the
starch in the grain is made ready to be converted into sugars in the
mash fun. Drying in a ki stops the germination process. At the kining
stage, the desired level of peating for each individual distillery is
cartied out.

the word
in any event, the knowledge at
some point came to the Celts
who used it fo make heir Uisge
Beatha, which is Gaelic for “water
of life.” We have the Cells fo
thank for the word whiskey since
whiskey can be derived from the
Gaelic word Uisge.

first production
The year 1494 s a milestone in
the history of whiskey. This is the
first written proof of this liquor
being produced in Scofland. As

malting
The malfing process begins as the
barley is soaked in water for two
to three days in steep tanks. The
soaking increases the moisture
content of the grains which in
fum kick starts the germination
process. The barley is then moved
to a malting facilty where the
germination continues. The point
of the malfing s o convert the
starch in the grains into sugars
which will feed the yeast during
the fermentation stage. Heat is
produced during the germination
soitisimportant to always tum
the barley continuously to keep
the temperature even. If the
temperature rises above 22°C
the grains will die and the process
of converting the sfarch info sugar

with many other craffs, the ways
of disfiling soon spread outside
of the monasteries, and it came
1o be produced on almost every
farm in Scofland.

union

The Act of Union, in 1707, united
the pariaments of Scotland and
England. The treaty was the result
of polifical and economic factors
which allindicated that a union
would be mutually beneficial.
The govemment naturally wished

will be halted. In a tiny fraditional
malfing floor the barley is turned
by hand with shovels called shiels.

germination

After germination is completed
itis necessary to prevent the
grain from developing further,
thereby using up ifs food supply.
This is accomplished in @ small
kiln where the malt is dried to
remove enough moisture from
each grain so that further growth
is halted.

Kiln

Ak is & two story building where
the upper floor is perforated to
allow hot air to pass through from
below. The lower floor contains

“Too much of anything is bad, but
too much of amazing whiskey s
barely enough.”

a furace where bricks of peat
are burmed to generate heat
and smoke. The heat and smoke
fise through the perforations and
dry the green malf. It is during
this stage that the malt gains ifs
characterisiic “peat reek”. The kin
with ifs pagoda roof is the most
apparent characteristic of the
traditional whiskey distillery. The
roofs are designed o draw the
smoke upwards quicKly.
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“The proper union of gin and
vermouth is a great and sudden
glory; it is one of the happiest
marriages on earth, and one of the

shortest lived.”

calming effects before batfles,
which is where the ferm “Dutch
Courage” came from. Distilled
gin arrived in England in varying

forms as of the early 17th century,

and at the fime of The Restoration
it enjoyed a brief resurgence.
Wiliam of Orange, who occupied
the British throne, in what has
become known as the Glorious

Revolution, popularized gin again.

Parficularly in crude, inferior forms,
where it was more likely to be
flavored with turpentine.

the first bar

Gin became popular in England
after the government allowed
unlicensed gin production and at
the same fime imposed a heavy
duty on allimported spits. This
created poor-quality grain that

(vodka) - history

Vodka s the dominant spiit of Easterm Europe. It is made by fermenting
and then distiling the simple sugars from a mash of pale grain or
vegelable matfer. Vodka can also be made from potatoes, molasses,
beets, and a variety of other plants. Rye and wheat are the classic
grains for Vodka, with most of the best Russian blends being made
from wheat while in Poland they are mostly made from a rye mash.
Molasses, a sficky. sweet residue from sugar production, is widely
used for inexpensive, more abrasive, mass produced brands of Vodka.
Vodka is the dominant spirit of Eastern Europe. It is made by fermenting
and then distiling the simple sugars from a mash of pale grain or
vegetable matter. Vodka can also be made from potatoes, molasses,
beets, and a variely of ofher planfs. Rye and wheat are the classic
grains for Vodka, with most of the best Russian blends being made
from wheat while in Poland they are mostly made from a rye mash.
Molasses, a sticky, sweet residue from sugar production, is widely
used for inexpensive, more abrasive, mass produced brands of Vodka.

was unfit for brewing beer, and
thousands of gin-shops sprang up
throughout England, @ period

known as the Gin Craze. By 1740,
the production of gin increased
1o six fimes that of beer.and due
fo its cheapness, it became a

staple to the poor. Of the 15,000
drinking establishments in Londion,
over half were gin-shops. Beer

maintained a healthy reputation

as it was often safer to drink the
brewed ale than unclean plain
tap water of that fime.

infamy
Gin, was blamed for various social
and medical problems, and it
may have been a factorin the
higher death rates of London's
population. Gin's bad reputation
survives foday in ferms like “gin

“Money, like vodka, turns a person

wmto an eccentric.”

first infroduction
The infamous word “vodka” has
been evident since the early part
of the 17th century and is ikely
a derivative of "voda,” which
means water. In the past, other
names were also used such as
bread wine, korchma or korchma

wine, distiled wine, burning wine,

bumt wine and bitter wine. Itis
thought, that vodka's ancestor, a
strong drink called aqua vitae,
was first brought fo Russia by @
group of Genoese merchants on
their way fo Lithuania. These men
ventured to Moscow, where they
had an audience with Prince

Drilry Ivanovich. Flattered by the
great hospitaiity of the Moscow
governor, they presented him
with the above-mentioned spir.
However, the country was not
very impressed with this distilled,
fermented grape juice. Mead
and beer were more popular in
Russia af the time.

second infroduction
Time passed and in 1429, foreign
visitors brought aqua vitae fo
Moscow once again. Although,
this fime it was readily welcomed.
As the diink was oo sfrong, it was

normally diluted with water. This
became the starting point for
manufacturing Russian vodka

that was produced from a grain.

Exportation of vodka started at

the beginning of the 16th century.

Ivan the Third, Prince of Moscow
and the Tsar of all Russia soon
infroduced a state monopoly
on the production and seliing
of vodka, as well as on al ofher
alcoholic drinks.

the first bar
In 1533, the first Tsar's kabak was
opened, a place where various
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marry me

marry me
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TRAIN

marry me

train: marry me

Motion Graphic

Train's passive lyrics and melody served as inspiration for this animated
video. Hand-sketched illustrations, modest typography and texture create
an amorous and ethereal audio soundtrack that gives life to the vocal
and instrumental flow of this popular band.

typeface: Amasis MT Std
materials: paper, ink
format: interactive
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corked

Branding & Packaging

Corked is a conceptual chocolate line that is wrapped in a array of cork
colors and textures. Vector illustrations of varying corkscrews are placed
on each packaging piece. A universal wooden box was created to
encase both the chocolate bars as well as the individual chocolate bites.

typeface: Bodoni ITC Std

materials: paper, wood, cork

format: formal packaging, wood-finishing
[7x7x5t01x1x1 in]
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QUAIL OA

QUAIL OAF

quail oak

Branding & Packaging

Quail Oak Winery's identity was rebranded in order to create an image
more true to its name and the products it sells. Modern design elements,
vivid colors and clean typography were used throughout the various
packaging pieces. A hand-crafted wooden wine box and case, with
debossed labeling, can be reused as a birdhouse once the product has
been depleted. Sustainable packaging was created to minimize the
impact on our environment.

typeface: Avenir LT Std
materials: paper, wood, aerosol paint
format: wood-finishing
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eyeCam

Publications & Website

eyeCam LLC is a soon-to-be launched company introducing a group
of seven wireless headsets for real-time inferactive voice and video
communications. eyeCam'’s products are wearable phones designed
to blend effortlessly with the life and work flow of the user. A catalog
and universal mini brochure /business card holder were created featuring
an array of soft colors, clean typography and vector-based illustrations.

typefaces: Georgia, Futura LT

materials: book board, book cloth, paper, cardstock, color transfer
format: perfect-bound
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the business world

The phenomendl rise of the mobile phone has seen ifs image change from a
overstated luxury to a daily essential in the workforce. Along the way, it has
created thousands of jobs, changed the way we do business, and made an
incredible amount of revenue for investors and the companies they represent.

eyeCam LLC is a growing, technologically advanced company introducing a
versatile group of seven wireless headsets for real-fime interactive voice and
video communications. It is also showcasing @ new synchronization between
clectronic inteligence and human activly. eyeCam pgioning the future of mobile
headsets are wearable smart-phones designed fo blend e
effortlessly with the life and work flow of the user and video communication.
their parficular lfestyles. Each product displays ifs own unique design as well as
technological features. As our society confinues fo advance, we are aware of
the necessity for instant grafication. To make this possible, all eyeCam products
will have live-stream capabiliies and features fo efforflessly connect the user fo
their viewers

The eyeEnterprise headset, more specifically, is the first wearable videophone
and laser projection system designed for the business, industrial and gaming
markets. This device fakes on the task of a variey of different products making
lfe more manageable and reliable. Whether it be in the office or out in the field,
eyeEnterprise is always available with hands-free fechnology.
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essentia

Branding & Packaging

Essentia is a conceptual organization that is intended to sell an array of
products derived from varying parts of locally-grown plants. All packaging
and outer labeling components are printed on recycled, handmade
paper, that when planted, will grow a variety of wildflowers and herbs.

typefaces: lonic MT Std, GillSans

materials: seeded paper, ink, watercolor, ribbon
format: traditional

[750 miIto .75 x .5 in]
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